WORKSHEET 15

MARKETING MISSION STATEMENT

Criteria that can help develop a marketing mission statement for your park:

· It should be visionary

· It should be broad enough to meet changing needs

· It has to be realistic

· It should be sufficiently motivating for both staff and visitors to induce commitment

· It should be short and concise

· It should be easily understood

Now, it’s time to create your own:

	

	

	

	

	

	

	

	

	

	

	

	

	

	


