WORKSHEET 21

PRICE

First of all, you should identify any activity or product that may be under your control in terms of pricing.

	List of activities and/or products that you can charge the user fees
	How much do you think visitors to your park are willing to pay?
	How much do your competitors charge for similar activities or products?

	
	
	

	
	
	

	
	
	

	
	
	

	
	
	

	Based on this, outline a pricing plan for your park?

	

	

	

	

	

	

	

	

	

	


