WORKSHEET 25

EVALUATION OF SUCCESS

As a final step of your marketing plan, you should develop an evaluation plan that measure if your marketing activities fulfill what you originally intend to accomplish. 
	Marketing Objectives
	Indicators of measuring the outcomes
	Expected outcomes

	
	e.g.,) revenue, expenses, visitor numbers, repeat visitors, etc. 
	

	
	
	

	
	
	

	
	
	

	
	
	

	
	
	

	
	
	

	
	
	

	
	
	

	
	
	

	
	
	

	
	
	

	
	
	

	
	
	

	
	
	

	
	
	


