WORKSHEET 6

IDENTIFYING TARGET MARKETS OF YOUR PARK

· Try to think of the characteristics of individuals by different segments that can be grouped together by gender, age, needs, recreational activities.

· Who are the major ones that you can serve the best for your park.

	Segmentation
	Observation

	ex)
Family group, Overnight visitors,

Outdoor recreation


	Family groups constitute the major visitors of the park for camping and outdoor recreation.

	Socio-Demographic
	

	Gender

Age

Ethnicity

Education

Family size

Income

Social class 

Occupation
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	Activity 
	

	Camping

Hunting/fishing

Outdoor recreation activities (e.g., whitewater rafting, kayaking, hiking, climbing)

Sightseeing


	

	Geographic
	

	Within state (county, city, province)

Out-of-state (state, city, county)

International countries

Urban, suburban, or rural
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	Purpose
	

	Family and friends togetherness

Education

Recreation activities

Solitude

	

	Frequency
	

	Heavy users

Moderate users

Infrequent users

	

	Psychographics
	

	Lifestyle

Benefits sought

Motivation
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	Target market 1
	

	Try to summarize the characteristics that were presented above for the most important segment of visitors.


	

	Target market 2
	

	Who is the second most important segment of visitors?  Summarize the characteristics.


	

	Target market 3
	

	Who is the third most important segment of visitors? Summarize the characteristics.

	


